S

putting web feeds to work

scott niesen | director of marketing | sniesen@attensa.com




Hfmi tln.
fi Gr;ul

‘\ é ‘
!‘i; =

-
, e @' 8
»5 r ‘
i




the rightinformation

the rightpeople
the righttime







consistently &
instantly informed

[ without being swamped with information ]




Blogs kicked things off

Blogs are everywhere

50,000,000 blogs today and
increasing at 140,000 per day

Blogs resurrected RSS

Web 2.0 consumer applications moving into
business




Stages of RSS in Business

blog posts, news headlines
business intelligence alerts

1.
2.
3. internal blogs, wikis
2.

RSS-enabled enterprise apps




competitive reputation | brand
intelligence monitoring

indispensable

research tool

tracking the buzz

markets | trends early warning
& system

people




persistence
&
subscription

track
team projects

indispensable

collaboration tool

build deliver
shared vision insights




sales leads

forecasts
&
opportunities

indispensable

training
podcasts
audio & video

delivery tool

supply chain technical
alerts bulletins







cutting through information overload

@ing & answering email: 14 10D

creating documents: 11 hours

analyzing i Talak 10 hours
searching for information: 9 hoD

editing & reviewing information: 9 hours

25% - 30% of our time is spent searching for information

Source: The Hidden Cost of Information Work, IDC




Problem: Info Overload

- RSS delivering
productivity

. causing new levels
of info overload

- and will dwarf
email based
problems




Solution: Attention

| a simple summary of what we do |

. Observe behavior (RSS)
. Automatically prioritize

. Recommend content
. Leverage network
. Mitigate info overload




R “river of news”
'""‘“ B — displays items
F--NRR . based on user
E=—-WH | bhchavior

SPACE.com
iTunes Top 10 Songs

Help

The Weekly Buzz is currently on hiatus but will return later in February as the Buzz Report, a t
times-per-week commentary on current technology, trends, and developments.

It looks like product delays, recalls, and rumors of quality-contral problems can't turn you 3
from the bargain-charm of new Motorola cell phones, The V265 captures your attention thi
and while you're at it, you're looking for dish on the AT&T Wireless/Cingular merger. We'rg

to oblige. F.{ollingStone.com ML!SiC Mews 73
ABC MNews: Top Stories 72
BBC Mews | Business | UK Editi..| 55
NYT > Business 54
This week in the Buzz, the usual low-priced gadgets made their appearance--from a wireles B Pogue's Posts 23
digital audio receiver to a hot little keyboard-equipped phone. But the biggest buzz was cofleyed :‘i‘;:';ls_:':oﬁo?::”ﬂmkngra"': i;
upon the Jens of Sweden MP-400--a versian of which comes plated in solid gold. Te_chCrun.ch [ 14

Tanual C to Bottom
ESPN.com - NBA
ESPN.com - NHL L
FOXSports.com News
Yahoo! News: Sports News

get the holiday

s ld-rl=
Jld-pilate

This week in the Buzz, the usual low-priced gadgets made their appearance--from a wireless audid
digital audio receiver to a hot little keyboard-equipped phone. But the biggest buzz was co

MOrE...

Weekly buzz: Do you trust Motor:

Monday December 06 2004 34 WM | Mall 4 V/4 7/ ; '/
It looks like product delays, recalls, and rumaors of quality-contral problems can't turn you away /4 ttensa suse Ofattentlon data n
from the bargain-charm of new Motorola cell phones, The V2685 captures your attention this week. A Z-z-ensa for Oul-/ook I’S I'mpressive ”

TechCrunch

It's getting to be the time of year when your gadget interests take on a distinctly entertaining hue.

You're after games, gaming devices, movie players, and spy cameras--oh, and a good deal,
more...




Enterprise Feed Server

Manage feeds for users and groups




Enterprise RSS: what to look for

. easy to install & deploy

. access anywhere | offline, web & mobile
. SYNC, sync, sync

. LDAP integration & Exchange support

. strategy for connecting legacy apps

. RSS analytics & metrics

. bonus for attention metrics




attention metrics

T (ON/11706 - ON/1T7/06 )

Hanspe Feeds
Rigsling
Unir Roparis
Feed Reparts
Server Reports

19 min,

a frvestnd (MEnutes)




effective InNformation
channels conduits

attention

analytics & metrics

iIdentify who didn’t
expertise read
the CEQO’s blog
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